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BRAND FOUNDATION

BRAND ARCHETYPES

SECONDARY
Outlaw Hero
Score: 50% Score; 50%

BRAND PROMISE

We shatter outdated marketing myths and arm you with Al-driven strategies
to dominate your market in record time.

Supporting Statement: At Market Domination Solutions, we cut through the noise of
generic advice with battle-tested, Al-powered systems that pinpoint what works for
your unique business, delivering results that outpace overpriced agencies while

keeping your budget intact.

Emotional Outcome: You'll feel unstoppable, armed with cutting-edge tools and the
confidence to outmaneuver competitors who are still playing by yesterday's rules.



POSITIONING STATEMENT

For entrepreneurs and bustnesses looking to scale, build authority, and achteve a
profitable exit, Market Domination Solutions is the Al-powered marketing
technology platform that delivers unmatched, personalized strategies at a fraction
of agency costs because it combines decades of digital marketing expertise with
cutting-edge Al to engtneer profitable growth with precision.

For Whom: entrepreneurs and Category: Al-powered marketing
businesses looking to scale, build technology platform
authority, and achieve a profitable exit

Key Differentiator: delivers unmatched, Reason to Believe: combines decades of
personalized strategies at a fraction of digital marketing expertise with cutting-
agency costs edge Al to engineer profitable growth

with precision



ARCHETYPE RATIONALE

PRIMARY RATIONALE

The Outlaw archetype is the cornerstone of Market Domination Solutions because it
embodies a rebellious, rule-breaking spirit that challenges the stale, ineffective norms
of digital marketing. This brand thrives on disrupting outdated strategies peddled by
so-called experts, positioning itself as a liberator for entrepreneurs who've been
burned by generic advice. The Outlaw’s raw, unapologetic energy aligns with the
brand’s mission to revolutionize marketing through Al-powered innovation, rejecting
mediocrity and empowering clients to dominate their markets on their own terms.

SECONDARY INFLUENCE

The Hero archetype complements the Outlaw by infusing a sense of purpose and
triumph into the brand’s identity. While the Outlaw tears down broken systems, the
Hero steps in to provide actionable, transformative solutions, guiding small businesses
and solopreneurs to victory. This influence ensures the brand isn‘t just a critic of the
status quo but a trusted ally, delivering proven tools and strategies to help clients
overcome obstacles and achieve scalable success.

ARCHETYPE BLEND

The fusion of Outlaw and Hero creates a dynamic, no-nonsense brand personality that
is both defiant and dependable. This blend manifests as a sharp, witty voice that calls
out industry nonsense with precision while offering battle-tested, Al-driven strategies
to win. It's the renegade with a roadmap—unafraid to challenge convention but deeply
committed to client success, ensuring every interaction feels like a strategic strike
against mediocrity and a step toward market domination.

CUSTOMER PERCEPTION

Customers experience Market Domination Solutions as a bold, straight-talking partner
that cuts through the noise of generic marketing advice. They feel empowered by a
brand that doesn’t just criticize bad practices but equips them with cutting-edge,
affordable tools to outmaneuver competitors. The Outlaw-Hero blend makes clients
see the brand as both a disruptor they can rally behind and a champion they can trust,
inspiring confidence that they're finally on the right path to building unstoppable
brands.



VOICE & TONE

VOICE DESCRIPTION

My writing style is iconoclastic, witty, direct. No clichés. No saying I'll 'piss off' people—
| don't care enough about them to say that. Talk to people who already know what's
happening but took the wrong action because they listened to the wrong experts.
Make it deep, specific, with real examples. Call out bullshit without being preachy. Use
humor but don't sacrifice substance.

[0 Sarcastic but not mean

L4 Witty but not trying too hard

£ Specific (no vague SEO platitudes)

[ Assumes reader intelligence (not explaining basic concepts)

L2 Calls out industry BS (but doesn't lecture)

L4 Real examples with numbers

L4 Practical (not just theory)



VOICE ATTRIBUTES

Attribute

lconoclastic

Witty

Direct

Insightful

Sarcastic

Means

Challenges conventional
marketing wisdom with sharp,
original takes—think pointing

out how most 'SEO gurus' peddle

outdated keyword stuffing while
ignoring user intent, backed by a
real case study of a client who
doubled traffic by focusing on
semantic search instead.

Delivers humor with a smirk, like
comparing ineffective ad
campaigns to throwing darts in a
hurricane—amusing but tied to a
real point about wasted budgets
and poor targeting.

Cuts straight to the issue, telling
a client their funnel is leaking
because they're obsessing over
vanity metrics like impressions
instead of conversion rates, with
data to prove it.

Digs into the ‘why' behind
failures and successes, such as
explaining how a solopreneur’s
fear of niching down led to
generic messaging that tanked
their click-through rates, then
offering a precise fix.

Uses a dry, knowing tone to call
out industry nonsense—like
mocking the obsession with
‘going viral' when steady, boring
lead gen would've made a client
10x more revenue.

Does NOT Mean

Being contrarian just for shock
value or dismissing proven
strategies without evidence.

Overloading with jokes or
memes that dilute the message
and make us sound like a stand-
up routine instead of a serious
partner.

Being rude or overly blunt to the
point of alienating readers who
are open to learning.

Spouting vague platitudes like
‘know your audience’ without
actionable steps or context.

Crossing into cruelty or making
readers feel stupid for past
mistakes.



Authoritative

Speaks with the confidence of
experience, citing specific wins
like helping a small business
scale from $10k to $100k
monthly revenue with Al-driven
ad optimization, positioning us
as the go-to expert.

Sounding arrogant or dismissive
of others' struggles, as if we've

never made a misstep ourselves.



TONE SPECTRUM

SOCIAL MEDIA

Casual and provocative, with sharp wit and
a nudge to engage. Quick jabs at industry
nonsense while inviting dialogue.

‘Think your SEO guru’s ‘secret sauce’ (s
working? Spoiler: It's just ketchup. Let’s talk
real strategies that don't stink of 2015.

High Energy

EMAIL NEWSLETTER

Conversational yet insightful, like a trusted
advisor who's seen it all. Sarcasm softens
to dry humor, paired with actionable

takeaways.

'Last week, a client ignored every ‘expert’
webinar and doubled conversions with
one tweak. Here's the exact funnel map—
steal it."

Medium Energy

CRISIS COMMUNICATION

Calm, transparent, and authoritative.
Humor is dialed back to a subtle nod,

prioritizing clarity and trust over rebellion.

"We hit a snag with our server update,
and yeabh, it sucked. It's fixed now—here’s
what happened and the safequards we've
locked in.’

Low Energy

SALES PAGE

Direct and commanding, blending humor
with urgency. Cuts through fluff to
highlight value with undeniable proof
points.

Tired of burning cash on agencies that
deliver PowerPoint decks instead of leads?
Our Al system books your calendar in 30
days—quaranteed."

CUSTOMER SUPPORT

Empathetic but no-nonsense, maintaining
wit while focusing on solutions. Assumes
intelligence and respects the customer's

time.

| get it, tech glitches are the worst. Let’s
skip the usual reboot dance—here’s the fix

for that dashboard bug in 3 steps."

BLOG POST

Deep and analytical, with iconoclastic takes
backed by data. Wit serves as a hook, but
the focus is on dismantling bad advice with

precision.

Everyone’s hyping ‘content is king’ while
their bounce rates scream ‘checkmate.’
Let’s dissect @ campaign that actually

converted—numbers included.”



& DON'TS

WRITING DO!

DO

Be iconoclastic—challenge conventional
marketing wisdom with sharp, contrarian
insights.

e.g., "Forget the tired advice to 'post daily on
social media.' Most of your audience is
drowning in noise. Instead, craft one hyper-
targeted LinkedIn post that dismantles a
competitor's weak strateqgy and watch the leads
roll in."

Use wit to disarm and engage, keeping it
subtle but cutting.

e.g., "You spent $5k on a guru’s SEO course,
and your site still ranks below a 1990s
Geocities page. Let’ fix that with actual data,
not snake oil."

Be direct and assume the reader’s
intelligence—skip the fluff and get to the
point.

e.g., "Your Google Ads are bleeding cash
because you're bidding on broad match
keywords like a rookie. Narrow it to exact
match, test negative keywords, and stop
funding Google’s yacht club.”

Incorporate specific, real-world examples
to ground advice in reality.

e.g., "A client in the Saa$ space ignored
‘thought leadership’ blogs and instead built a
$50k/month funnel by targeting niche Slack
communities with tailored cold DMs. Precision
beats platitudes every time."

Call out industry nonsense with humor, but
keep the focus on solutions.

e.g., "Agencies promising ‘viral content’ are
usually just tossing darts blindfolded. Let's skip
the lottery and build a YouTube ad campaign
that converts at 3x industry average with laser-
focused scripting."

DON'T

Don’t use overplayed clichés or generic
marketing buzzwords.

e.g., "Avoid: 'Take your business to the next
level with game-changing strategies!" Instead,
specify how a tool or tactic delivers measurable
ROL"

Don’t be vague or rely on empty promises
without evidence.

e.g., "Avoid: 'Our Al will boost your traffic
overnight!' Instead, detail how the Al analyzes
competitor backlinks to uncover untapped
keyword gaps.”

Don’t overdo sarcasm to the point of
alienating or seeming bitter.

e.qg., "Avoid: 'Wow, you really thought that $10k
webinar would save your startup? Pathetic.'
Instead, pivot to a constructive jab with a
solution."

Don’t dumb down concepts or patronize
the audience.

e.g., "Avoid: ‘SEO is just making your website
show up on Google, easy peasy!' Instead, dive
into technical nuances like schema markup or
crawl budget optimization."

Don’t use overly aggressive or
confrontational language that feels forced.
e.g., "Avoid: 'You're an idiot for trusting that
agency!' Instead, critique the action with wit:
'Handing your budget to that agency was like
lending your Ferrari to a toddler.'

Don’t sacrifice depth for humor—jokes
must serve the insight.

e.g., "Avoid: 'Your funnel leaks more than a
sieve, haha!' Instead, pair the humor with
analysis: 'Your funnel leaks more than a sieve
—40% drop-off at checkout. Let's plug it with a
one-click upsell.""



Use tech-savvy language to reflect
expertise and resonate with a
knowledgeable audience.

e.g., "Your CRM integration is a mess—
HubSpot's APl isn’t syncing with your custom
landing pages. We'll debug the webhook and
automate lead scoring so you're not manually
chasing ghosts."

Craft deep, layered insights that reward
close reading.

e.g., "Most marketers obsess over click-through
rates, but your real bottleneck is post-click
behavior. A/B test your landing page’s micro-
copy—'Get Started' vs. 'Claim Your Edge'—and
watch conversion intent spike by 20%."

Don't rely on outdated or irrelevant
references that dilute credibility.

e.g., "Avoid: 'Your marketing s stuck in the
MySpace era!' Instead, use current context:
'Your marketing is stuck on TikTok trends from
six months ago—let's pivot to what's driving
engagement now.""



SAMPLE COPY BLOC

Break the Rules. Dominate the Market.

This tagline captures the Qutlaw archetype's
rebellious spirit and the Hero's drive to win,
aligning with the brand's iconoclastic and
direct voice. It's short, punchy, and assumes
the audience is ready to challenge norms for
results.

CTA Button

Smash the Status Quo Now

This CTA embodies the Qutlaw’s defiance and
the Hero’s call to action. It avoids generic
phrases like 'Get Started' and instead uses
vivid, rebellious language to provoke
immediate engagement.

Social Media Post

Remember when you dropped $5K on
that 'SEO guru’ who tanked your
rankings? Yeah, us too. Our Al system
just boosted a client’s traffic by 300%
in 60 days. No capes, just code. Ready
to stop gambling with your
marketing? #DigitalDomination
#AIRevolution

This post uses humor and a real example
(300% traffic boost) to call out past failures
while showcasing the brand's tech-driven
success. It's conversational, witty, and
assumes the audience’s savvy, fitting the

Hero Headline

Stop Wasting Cash on ‘Expert’ Hype—
Build an Unstoppable Brand with Al
That Actually Works.

This headline calls out the audience's past
mistakes (listening to bad advice) with a witty,
no-nonsense tone. It positions the brand as
the solution with specific mention of Al,

reflecting the tech focus and deep, actionable
promise.

Your Last Agency Screwed You—Here's
the Fix

Direct and sarcastic without being cruel, this
subject line assumes the reader’s intelligence
and past frustrations. It cuts through inbox
noise with a specific pain point (bad agency
experiences) and hints at a solution, aligning
with the brand’s wit and depth.

About Us Snippet

We're Market Domination Solutions,
and we're here to torch the outdated
playbook. With decades of digital
marketing grit and Al sharper than a
switchblade, we arm small businesses
and solopreneurs with tools to crush
giants. No fluff, no false promises—
just battle-tested systems to build
your empire.

This snippet reflects the brand's direct,
iconoclastic voice with vivid imagery (‘torch
the playbook,” ‘switchblade"). It emphasizes
expertise and results over hype, aligning with



Outlaw-Hero blend and tech-minimal style.

Testimonial Request

Hey, we know you've seen results with
our system—care to share how we
helped you outmaneuver the
competition? Drop your story (good,
bad, or brutal) and let's show the
world what real marketing looks like.
Takes 2 minutes.

This request uses a casual yet confident tone,
assuming the customer’s intelligence and
success with the product. The ‘good, bad, or
brutal' line adds wit and authenticity,
reflecting the brand’s non-preachy, direct
style while encouraging honest feedback.

the mission to empower underdogs through
tech, while maintaining a modern, glossy
tone.

Objection Response

Think Al can't replace your overpriced
agency? Last month, we had a client
ditch their $10K/month ‘experts’ for
our system, Result? 40% more leads at
1/10th the cost. Numbers don't lie—
agencies do. Let's run a test on your
funnel and see who's right.

This response tackles a common objection (Al
vs. human expertise) with a specific case study
and sharp sarcasm. It challenges the reader
directly without belittling them, aligning with
the Outlaw’s rebellion against norms and the
Hero's focus on proven results.



AUDIENCE & MESSAGING

AUDIENCE LANGUAGE MAP

PHRASES THEY USE PHRASES THAT RESONATE
I'm drowning in marketing tasks with no results. Stop wasting time on cookie-cutter strategies that
Agencies are bleeding me dry for mediocre campaic Build a brand that commands attention, not just cl

| need a system that actually scales with my busines Your calendar, filled with qualified leads in 30 days

How do | get more leads without burning out? Outsmart agencies with Al that actually delivers.
I'm stuck following outdated guru advice. Turn your leaky funnel into a revenue machine.
My funnel is leaking, and | don’t know why. Authority isn't loud—it’s strategic. Let’s build your
| want authority in my niche, not just noise. Scale smarter, not harder, with tech that works for

I'm ready for a profitable exit, but my brand isn't. = Exit-ready branding without the million-dollar pric

PHRASES TO AVOID EMOTIONAL TRIGGERS

We'll revolutionize your business overnight! Frustration with underperforming marketing inves
Get rich quick with this one trick! Fear of falling behind competitors in their niche.

SEO secrets the experts don’t want you to know. Desire for control over their brand’s growth trajeci
Skyrocket your traffic with minimal effort. Excitement about leveraging cutting-edge tech foi
Join thousands of satisfied customers! Anxiety over wasted time on ineffective strategies.
Unleash your inner marketing genius! Hope for a scalable, sustainable path to authority.
Guaranteed results or your money back! Anger at being misled by overhyped agency promi

The ultimate solution for all your needs. Relief in finding a cost-effective, results-driven sys



DECISION DRIVERS

PRIMARY DECISION DRIVERS

Driver

Desire for
Rapid Results

Frustration
with
Overpriced
Agencies

Need for
Authority and
Credibility

Craving Cost-
Effective
Solutions

Fear of Falling
Behind Tech
Trends

Aspiration for
a Profitable
Exit

Weight

Messaging Approach

Highlight how our Al-powered system delivers measurable
growth in under 30 days—think booked calendars and spiking
metrics, not empty promises. Use real case studies, like how we
turned a struggling e-commerce store's $2K ad spend into
$18K revenue in 3 weeks. Be direct: "You've waited long enough
for results. Stop gambling on outdated tactics.’

Tap into their annoyance with agencies charging $5K/month for
recycled strategies. Position us as the smarter, leaner
alternative: ‘Why pay for a middleman’s yacht when our Al can
outmaneuver their playbook for less?’ Keep it sharp, witty, and
specific—mention bloat like ‘endless discovery calls’ that waste
time.

Speak to their goal of being seen as the go-to in their niche.
Frame our tools as the shortcut to thought leadership: ‘Our
battle plans don't just get you leads—they make you the name
competitors whisper about.” Use imagery of domination, not
generic ‘success,’ and back it with data like audience growth
stats.

Address their budget constraints without sounding cheap. Say,
‘You don't need a Wall Street budget to crush it online—our
system outperforms $10K retainers for the price of a decent
laptop.” Be blunt about value, comparing us to the overpriced
nonsense they've already tried.

Play on their worry about missing the Al wave. Position us as
the edge they need: "While your competitors fumble with last
year's SEO hacks, our Al is already rewriting the game.’ Use
tech-forward language, not buzzwords—talk algorithms and
automation, not ‘digital transformation.’

Connect with their long-term goal of building a sellable asset.
Frame our strategies as the foundation: ‘We're not just filling
your pipeline—we're building the numbers a buyer can't
ignore.’ Be specific about scalability metrics like recurring
revenue or audience retention, and keep the tone ambitious yet



grounded.

COMMON OBJECTIONS & RESPONSES

Objection: |'ve tried marketing tools before, and they didn’t work.

Response: Acknowledge their frustration without pandering: ‘'Yeah, most tools are just shiny
dashboards with zero brains. Ours isn't. Our Al doesn't guess—it analyzes your exact audience
and optimizes in real-time, like how we boosted a client's click-through rate by 47% in 10 days.'
Pivot to specifics of past failures (e.g., ‘'generic templates’) versus our tailored battle plans. End
with a challenge: ‘Give us 30 days to prove it.'

Objection: | don't have time to learn a new system.

Response: Cut through the excuse with wit: 'You don't need a PhD in tech to use this—our Al
does the heavy lifting while you focus on closing deals." Emphasize simplicity with real examples,
like ‘'set up a campaign in 15 minutes that outperforms a month of manual tweaks.' Finish with a
jab at wasted effort: 'Stop babysitting bad tools. Let ours work for you.’

Objection: This sounds too good to be true—how do | know it's not a scam?

Response: Meet skepticism head-on with transparency: ‘Fair question. The internet's full of
snake oil. Check our receipts—client X went from $0 to $50K in 6 months with our system. We
don't hide behind fake testimonials.’ Offer proof points like case studies or live demos. Close
with a bold guarantee: ‘If we don't deliver in 30 days, walk away. We're not here to waste your
time.’

Objection: I'm not sure | can afford this right now.

Response: Flip the cost concern into a value argument: ‘Can you afford to keep bleeding money
on strategies that flop? Our system costs less than a single bad ad campaign but delivers 10x the
impact—think $3K in profit from a $300 spend, like we did for a recent client.’ Be direct about
ROI, not discounts, and end with urgency: 'Waiting costs more than investing now.’

Objection: What if | don't see results quickly?

Response: Address impatience with confidence and data: ‘Results aren’t a ‘maybe’ with us—our
Al starts optimizing day one. Client Y saw a 30% lead increase in week one. If your numbers
aren't moving in 30 days, we've got a problem—and we'll fix it." Use humor to diffuse tension:
‘We're not in the business of selling hope. We sell wins." Offer a clear timeline and accountability.



COMPETITIVE POSITIONING

Market Position: Market Domination Solutions stands as the unapologetic rebel in

digital marketing technology, combining Al-driven precision with battle-tested

strategies to empower small businesses and solopreneurs. Unlike bloated agencies or

generic Al tools, we deliver hyper-specific, personalized marketing systems that

obliterate inefficiencies and build unstoppable brands—without the hefty price tag or

cookie-cutter nonsense.

Area

Al Integration

Speed to Results

Cost Efficiency

Personalization

Our Approach

Our Al isn't just a shiny add-on; it's a
core engine that customizes every
strategy to your business’s unique
data, predicting customer behavior
with eerie accuracy and automating
only what scales—think dynamic email
flows that adapt mid-campaign based
on real-time open rates, not just static
templates.

We engineer 30-day sprints to fill your
calendar with leads using Al-crafted
battle plans, skipping the months of
trial-and-error. For example, our
system might pinpoint
underperforming Google Ads
keywords in 48 hours and rewrite
them to double click-through rates—
results you can measure, not just
promises.

We slash the agency price tag by 70%
while outperforming their bloated
teams, using Al to handle grunt work
and human expertise for high-level
strategy—delivering a custom social
media funnel that converts at 5x the
industry average without charging
$10k upfront.

We're built for the underdog—

Typical Competitor

Competitors like Klaviyo lean
on Al for broad personalization
across channels, but often lack
depth in tailoring to niche small
business needs, leaving users
with generic outputs that feel
more like a one-size-fits-all
CRM than a bespoke solution.

Tools like Blaze automate
content creation and posting at
scale, but often prioritize
volume over impact, leaving
businesses waiting weeks to
see if their ‘autopilot’
campaigns actually convert or
just burn budget.

Branding5 offers affordable Al-
driven brand strategies, but
focuses heavily on positioning
over execution, often leaving
clients with a fancy PDF and no
clear path to implement or see
ROI without additional spend.

Many competitors, including

-



tor Small
Businesses

Strategic Depth

solopreneurs and small businesses get
hyper-focused coaching and tools
that adapt to their limited bandwidth,
like a one-click Al audit that flags why
your landing page converts at 1.2%
and fixes it on the spot, no PhD in
analytics required.

We don't just automate; we dissect
your market position with forensic
detail, crafting strategies that exploit
competitor blind spots—like
identifying a rival's weak retargeting
ads and countering with a tighter
funnel that steals their abandoned
carts before they blink.

Klaviyo, target larger BZC or e-
commerce players, offering

robust systems that overwhelm
smaller operators with complex
dashboards and features they'll
never use, ignoring the scrappy

reality of a one-person shop.

Blaze and others push full
automation as a cure-all, often
skimming over deep
competitive analysis, leaving
businesses with surface-level
campaigns that get drowned

out in oversaturated channels.

White Space Opportunity: The underserved area we dominate is the intersection of
affordable, Al-powered marketing execution and personalized, high-touch strategy for
small businesses and solopreneurs. While competitors focus on either automation
volume or enterprise-scale complexity, we own the space of delivering agency-grade
results with a scrappy, accessible approach—arming the little guy with tools and
insights to outmaneuver giants without breaking the bank.



MESSAGING HIERARCHY

Dominate your market with Al-powered marketing that outsmarts
the competition.

OUR AI-DRIVEN STRATEGIES CUT THROUGH THE NOISE TO DELIVER REAL,
MEASURABLE RESULTS.

* Proprietary algorithms analyze competitor weaknesses in real-time, giving you a tactical
edge.

* Clients have seen a 43% increase in lead conversion within 60 days using our system.

* No more guessing—our data pinpoints exactly where your marketing dollars should go.

WE ARM SMALL BUSINESSES WITH ENTERPRISE-LEVEL TOOLS AT STARTUP-
FRIENDLY PRICES.

* Access Al tools that agencies charge 5x for, starting at a fraction of the cost.
* Personalized battle plans tailored to your niche, no cookie-cutter templates.
* Scale from solopreneur to empire with tech that grows with you.

FORGET OUTDATED ADVICE—WE EXPOSE MARKETING MYTHS AND GIVE YOU
WHAT ACTUALLY WORKS.

* We debunked the ‘post daily on social’ lie—our clients focus on high-impact channels and
win.

* Our system prioritizes ROl over vanity metrics like follower count.

* Decades of digital marketing expertise distilled into actionable, no-BS insights.

YOUR CALENDAR FILLS FAST WITH A SYSTEM BUILT FOR AUTHORITY AND
PROFITABLE EXITS.

* Proven frameworks position you as the go-to in your industry within 30 days.
* Al identifies high-value leads, so you're not wasting time on tire-kickers.
* Clients have secured 6-figure exits by leveraging our brand-building strategies.

30-Second Elevator Pitch:

Hey, tired of marketing advice that sounds smart but delivers nothing? At Market
Domination Solutions, we use Al-powered systems to outsmart your competition
and fill your calendar in 30 days. Our tech cuts through the noise, targets real
results, and gives small businesses enterprise-level power at a fraction of the cost.
We're not here to coddle—we’re here to help you dominate. Want in?






VISUAL IDENTITY

COLOR PALETTE

Custom Palette — Your custom color palette

Outlaw Orange Dark Courage Defiant Clean White Deep Charcoal
#CCASL57 #3B0108 Burgundy #ebebeb #bfbfbf
#db3838
Crimson Fire Rebel Black
#A10000 #0a0ala

TYPOGRAPHY

HEADING FONT BODY FONT

Montserrat Source Sans Pro

The quick brown fox jumps over the lazy dog  The quick brown fox jumps over the lazy dog



LOGO

LOGO DIRECTION

Your logo should embody rebellious disruption and heroic courage through bold
angular shapes, strong contrasts, and powerful imagery that commands attention and
inspires action

Shape Language: {"avoid":"Soft curves, rounded corners, gentle circles that feel too
safe or conventional”,"primary_shapes":"Angular, geometric, bold triangles and sharp
edges”,"reasoning™:"Angular shapes convey strength, disruption, and forward
movement - perfect for the Outlaw + Hero combination that breaks rules and achieves

victory"}

Typography: {"letter_treatment™:"Consider sharp terminals, strong weight, uppercase
for power, or strategic lowercase for approachability”,"wordmark_style™:"Bold sans-serif
or custom lettering with strong geometric forms, possibly with custom modifications
to key letters"}

Color Approach:
* primary: Use your brand colors (bold reds, blacks, golds) with high contrast

combinations
* usage: Primary logo in red or black, secondary version in single color for

versatility, avoid pastels or soft colors

Imagery Style: {"direction”:"Abstract and symbolic rather than literal - use bold
graphic elements that suggest power and rebellion without being too
obvious","metaphors":"Visual metaphors of breaking through barriers, rising above

challenges, conquering obstacles”,"symbols":"Shields, lightning bolts, arrows pointing

up or forward, abstract flames, wings, stars with sharp points"}

Design Principles:

* Bold contrast - use strong black and white relationships

* Dynamic energy - incorporate movement and directionality
*» Confident simplicity - be bold but not cluttered

* Memorable impact - create instant recognition

» Scalable strength - maintain power at any size

Implementation Notes: Work with a professional designer to explore these directions.
Create multiple variations exploring different balances of rebellious edge versus heroic
strength. Test at various sizes. Ensure it works in single color. Consider how it appears

[



on dirrerent backgrounds and materials.

[CONOGRAPHY

Style: Your iconography should embody bold, confident, and rebellious traits through

a geometric and angular visual style
2202 TR oo G
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STYLE & TEXTURE

STYLE WORDS

| tech }l Minimal

TEXTURE WORDS

Glossy modern gold metalic

MOOD BOARD




background
#ebebeb
Primary background
color for pages and
large Ul containers,

providing a clean and

neutral base (Clean
Whitej.

SUCCess
#CCAL57
Color for success
states, confirmations,
and positive
feedback, reflecting
achievement (Outlaw

Orange).

hover
#8c0000

Hover state color for

interactive elements
like buttons and links,
derived as a darker
shade of Crimson Fire
for depth.

surface
#bfbfbf
Secondary surface
color for cards,
modals, and elevated
elements, offering
subtle contrast
against the
background (Deep
Charcoal).

warning
#db3838
Color for warning

states and cautionary
messages, drawing
attention without
alarm (Defiant

Burgundy).

disabled
#ccocec
Color for disabled Ul
elements, derived
from Deep Charcoal
with reduced contrast
to indicate inactivity.

text-primary
#0a0a0a

Main text color for

body copy and
headings, ensuring
high readability on
light backgrounds

(Rebel Black).

error
#8B0108

Color for error states,

critical alerts, and

negative feedback,

signaling urgency
(Dark Courage).

overlay
#0a0a0al0
Semi-transparent
overlay color for
modals and dimmed
backgrounds, based
on Rebel Black with

50% opacity.

text-secondary
#b666666
Secondary text color
for captions, labels,

and less prominent

accent
#A10000
Primary accent color
for key branding
elements, CTAs, and
content, derived from
Rebel Black with
reduced opacity for

focal points,
embodying bold
energy (Crimson

contrast. Fire).

info border
#bfbfbf #bfbfbf
Color for Color for borders and

informational dividers, providing

messages and neutral subtle separation
notifications, between Ul elements
maintaining a (Deep Charcoal).
modern, understated

tone (Deep Charcoal).

highlight
#CCAS57
Color for highlighting
important content or
selections, aligning
with the brand's bold
energy (Outlaw

focus
#db3838
Color for focus states

on interactive
elements like form
fields, ensuring
accessibility and
visibility (Defiant
Burgundy).

Orange).



DARK MODE PALETTE

Role

background

surface

text-primary

text-
secondary

accent-
primary

accent-
secondary

border

error

highlight

Light
Mode

#ebebeb

Laiiiiii

@
#0a0a0a

#bfbfbf

#A10000

#CCAS557

#bfbfbf

#8B0108

#CCAS557

Dark
Mode

W
#0a0a0a

[
#l1alala

#ebebeb

#bfbfbf

o
#db3838

#CCAS57

i
#404040

Q
#db3838

i
#db3838

Notes

Uses Clean White in light mode for a fresh,
minimal base; switches to Rebel Black in dark
mode for a deep, modern backdrop.

Light mode uses pure white for clean surfaces;
dark mode shifts to a slightly lighter black variant
for contrast against background.

Rebel Black provides strong contrast in light
mode; Clean White ensures readability in dark
mode.

Deep Charcoal works as a subtle secondary text
color in both modes for hierarchy without
overpowering.

Crimson Fire is bold in light mode; lightens to
Defiant Burgundy in dark mode for better visibility
while maintaining brand energy.

Outlaw Orange retains its metallic warmth in both
modes as a standout accent with sufficient
contrast.

Deep Charcoal in light mode for subtle separation;
dark mode uses a darker gray for minimal but
visible borders.

Dark Courage signals urgency in light mode; shifts
to Defiant Burgundy in dark mode for better
visibility without losing intensity.

Outlaw Orange highlights in light mode for
warmth; Defiant Burgundy in dark mode for a
striking, brand-consistent pop.



CONTRAST RATIOS (WCAGQG)

Color 1 Color 2 Ratio AA Normal AAlLarge AAA
B primary (#A10000) [l secondary (#0a0a0a) 2.37:1 X X X
B primary (#A10000) accent1 (#CCA557) 3.61:1 X v X
B primary (#A10000) B accent2 (#8B0108) 1.19:1 X X X
M primary (#A10000) B accent3 (#db3838) 1.84:1 X X X
M primary (#A10000) neutral1 (#ebebeb) 7:1 v v v
M primary (#A10000) neutral2 (#bfbfbf) 4.54:1 v v X
B secondary (#0a0a0a) accent1 (#CCA557) 8.57:1 Vv v Vv
M secondary (#0a0a0a) |l accent2 (#8B0108) 1.99:1 X X X
B secondary (#0a0a0a) B accent3 (#db3838) 4.37:1 X v X
B secondary (#0a0a0a) neutral1 (#ebebeb) 16.61:1 v Vv
B secondary (#0a0a0a) neutral2 (#bfbfbf) 10.77:1 v v
accent1 (#CCA557) B accent2 (#8B0108) 4.32:1 X v X
accent1 (#CCA557) B accent3 (#db3838) 1.96:1 X X X
accent1 (#CCA557) neutral1 (#ebebeb) 1.94:1 X X X
accent1 (#CCA557) neutral2 (#bfbfbf) 1.26:1 X X X
B accent? (#8B0108) B accent3 (#db3838) 2.2:1 X X X
B accent2 (#8B0108) neutral1 (#ebebeb) 8.37:1 v v v
B accent2 (#8B0108) neutral2 (#bfbfbf) 5.42:1 v v X
B accent3 (#db3838) neutral1 (#ebebeb) 3.8:1 X v X
B accent3 (#db3838) neutral2 (#bfbfbf) 2.46:1 X X X
neutral1 (#ebebeb) neutral2 (#bfbfbf) 1.54:1 X X X
B primary (#A10000) White (#FFFFFF) 8.35:1 v v v



M primary (#A10000)
M secondary (#0a0a0a)
M secondary (#0a0a0a)
accent?1 (#CCAS557)
accent1 (#CCAS557)
B accent?2 (#8B0108)
B accent2 (#8B0108)
B accent3 (#db3838)
B accent3 (#db3838)
neutral1 (#ebebeb)
neutral1 (#ebebeb)
neutral2 (#bfbfbf)

neutral2 (#bfbfbf)

[l Black (#000000)
White (#FFFFFF)
M Black (#000000)
White (#FFFFFF)
M Black (#000000)
White (#FFFFFF)
B Black (#000000)
White (#FFFFFF)
M Black (#000000)
White (#FFFFFF)
M Black (#000000)
White (#FFFFFF)

B Black (#000000)

2.52:1

19.8:1

1.06:1

2.31:1

9.09:1

9.97:1

2.11:1

4.53:1

4.63:1

1.19:1

17.62:1

1.84:1

11.42:1



[MAGERY GUIDELINES

Photography Style: High-contrast, cinematic photography with a focus on bold,
dramatic lighting and sharp details. Images should feel polished and modern,
capturing real-world business environments with a rebellious edge—think
unconventional angles and dynamic framing that challenge the status quo.

lllustration Style: Sleek, minimal vector illustrations with metallic gold accents and
sharp, geometric shapes. Illustrations should convey power and disruption, using stark
contrasts between dark backgrounds and vibrant highlights to symbolize breaking free
from norms.

Color Treatment: Apply a subtle warm gold overlay to highlight key elements, paired
with deep desaturated blacks for contrast. Use a glossy finish effect to enhance the
modern, metallic texture, and ensure primary colors like Crimson Fire and Outlaw
Orange dominate the focal points while maintaining a clean, uncluttered look.

Composition: Favor asymmetrical compositions to evoke a sense of disruption and
movement. Use negative space strategically to emphasize subjects and create a
minimal, tech-driven aesthetic. Ensure a balance between glossy modernity and raw,
rebellious energy by incorporating metallic textures or reflective surfaces in the frame.

MOOD SUBJECTS AVOID
Defiant || Empowered Entrepreneurs in action—working or Generic stock photos of smiling coi
Innovative || Unapologetic Meodern tech environments with glo: Overly whimsical or cartoonish vist
Sophisticated Symbolic imagery of breaking barrie Clichéd business imagery like hand

Solopreneurs strategizing in minima Anything that feels safe, predictabl



AGE PROMPT TEMPLATES

Hero Banner

A striking digital marketing
battlefield scene, a lone
entrepreneur standing victorious
on a high-tech platform,
surrounded by glowing data
streams and holographic charts,
wielding a futuristic AI weapon
radiating power, background of a
dark cityscape with crimson and
gold highlights, embodying
rebellion and heroism, colors
inspired by Crimson Fire
(#A1eee@) and Outlaw Orange
(#CCA557), sleek tech design
with glossy metallic textures
and modern gold accents,
dramatic lighting, ultra-

detailed, cinematic composition

Style: hyper-realistic, 8K resolution, cinematic

lighting, futuristic tech aesthetic

Blog Featured

An intense close-up of a
futuristic AI marketing console,
glowing with holographic
interfaces in Defiant Burgundy
(#db3838) and Dark Courage
(#8Be1e8), operated by a shadowy
heroic figure with an outlaw
vibe, glossy modern textures and
gold metallic accents inspired
by Outlaw Orange (#CCA557),
tech-heavy environment with
rebellious undertones, detailed
wiring and circuitry, immersive
perspective

Social Post

A minimalist tech-inspired
graphic of a digital dashboard
exploding with vibrant data
visualizations, bold crimson and
black tones inspired by Crimson
Fire (#Aleee@) and Rebel Black
(#0a@ala), a subtle outlaw
symbol etched in gold metallic
texture, modern glossy finish,
representing disruptive
marketing innovation, clean
background with a defiant

energy, sharp and focused design

Style: minimalist vector art, flat design with 3D
elements, high contrast, modern tech style

Product Shot

A sleek AI-powered marketing
tool displayed on a minimalist
black surface with Rebel Black
(#0a@ala) as the dominant tone,
glowing accents in Crimson Fire
(#A1eeee) and Outlaw Orange
(#CCA557), surrounded by subtle
digital waveforms, glossy modern
finish with gold metallic edges,
embodying cutting-edge tech and
rebellious innovation, clean and
professional setup with a heroic

stance

Style: studio photography style, sharp focus,



Style: photorealistic, intricate details, moody

lighting, cyberpunk influence

Team/About

A dynamic portrait of a diverse
team of digital marketing rebels
standing in a high-tech command
center, wearing modern tactical
gear with crimson and gold
accents inspired by Crimson Fire
(#A10000) and Outlaw Orange
(#CCA557), glossy metallic
textures on equipment,
background of digital screens
and data grids in Rebel Black
(#0a@ada), exuding confidence,
defiance, and heroism, strong
and united composition

Style: realistic portrait, dramatic shadows,

futuristic tech environment, high detail

high-definition textures, futuristic minimalism

Testimonial Background

A subtle yet powerful abstract
background of a digital grid
infused with fiery crimson and
burgundy tones inspired by
Crimson Fire (#Aleeee) and
Defiant Burgundy (#db3838),
overlaid with faint outlaw
symbols in gold metallic texture
using Outlaw Orange (#CCA557),
glossy modern aesthetic with a
rebellious and heroic undertone,
clean and non-distracting design
to highlight text, soft depth of
field

Style: abstract digital art, smooth gradients,

minimalist tech design, subtle textures



DESIGN SYSTEM

TYPOGRAPHY SCALE

Base size: 16px | Scale ratio: 1.333 (Perfect Fourth) | Heading: Montserrat | Body:
Source Sans Pro

Token Label Size (px) Size (rem) Preview
XS Extra Small / Caption 9 0.562 Aa

sm Small / Fine Print 12 0.75 Aa

base Body Text 16 1 Aa

md Large Body / Lead 213 1331 Aa

lg H4 / Small Heading 284 1E5 Aa

x1 H3 / Section Heading 378 2.369 Aa
2x1 H2 / Major Heading 50.5 3.156

Aa
Aa

Aa

3x1 H1 / Page Title 67.3 4.206

ax1 Display / Hero 8938 5612



SPACING SYSTEM

Base unit: 8px

3xs 2xs XS sm md lg xl 2xl

' 29

12px 16px 24px 32px 48px

M
[

o

=]

4xl 5xl
¢ 128px

o
(=3}

LAYOUT GRID

3xl

Column system: 12-column grid

Breakpoint Min Width Max Width Columns Margin
Mobile Opx 767px 4 16px
Tablet 768px 1023px 8 24px
Desktop 1024px 1439px 12 32px
Wide 1440px 0o 12 auto

Gutter
16px
24px
24px

32px



APPLICATION GUIDELINES




WEBSITE

HEADER

Layout: centered logo with navigation on either side

Nav Style: bold, uppercase text with minimal spacing, using Crimson Fire (#A10000)
for active links and Rebel Black (#0a0a0a) for inactive, with a subtle hover effect in
Outlaw Orange (#CCA557)

CTA Placement: right corner, button styled in Defiant Burgundy (#db3838) with Clean

White (#ebebeb) text, sharp and rectangular for a tech-minimal look

HERO SECTION

Headline Formula: Provocative Statement + Pain Point Callout + Bold Promise, e.g.,
"Your Marketing Sucks. Agencies Lied. We'll Fix It in 30 Days.'

Subtext Approach: Witty, direct challenge to conventional wisdom with a specific
hook, e.g., 'Forget fluffy SEO promises. Our Al system books your calendar with real
leads while you sleep—without draining your budget on so-called experts.’

CTA Examples: Dominate Now | Break the Rules | Crush Your Market

PAGE SECTIONS

Problem Exposure: Highlight industry failures and common mistakes with sharp,
iconoclastic critique

Use real-world examples (e.g., 'That $5K agency campaign got you 3 leads—here's why it
tanked.") with a sarcastic tone, paired with glossy, modern visuals in Rebel Black (#0a0a0a) and

gold metallic accents using Outlaw Orange (#CCA557).

Solution Showcase: Position Al-powered system as the rebellious, effective alternative
Detail specific benefits (e.g., 'Our Al targets micro-audiences on LinkedIn, cutting ad waste by
62%.") with minimal design, bold Montserrat headings in Crimson Fire (#A10000), and concise

Source Sans Pro body text.

Proof Points: Build trust with hard evidence of results
Showcase case studies or stats (e.g., 'Client X: 47 booked calls in 14 days.") in a tech-forward
layout with Dark Courage (#8B0108) highlights and Clean White (#ebebeb) backgrounds for

contrast.

Authority Builder: Establish brand as the expert who cuts through noise
Feature thought leadership content or founder story with a direct, no-BS tone (e.g., 'I've built 3

exits. Here's the playbook they don't want you to have.'), styled with Deep Charcoal (#bfbfbf)



text on a glossy modern background.

Call to Action: Drive conversions with urgency and rebellion
Bold, witty prompt (e.g., 'Ready to stop following bad advice? Let's build your empire.") with a
Defiant Burgundy (#db3838) button and gold metallic hover effect in Outlaw Orange (#CCA557).

Objection Crusher: Address skepticism with humor and specificity
Tackle doubts head-on (e.g., 'Think Al is just hype? Qur system outdid a $10K agency retainer—

here's the data.") using a conversational yet sharp tone, with minimal design elements in Rebel
Black (#0a0a0a).

FOOTER ELEMENTS

» Copyright notice in Deep Charcoal (#bfbfbf) for a sleek, understated look

* Social media icons in Outlaw Orange (#CCA557) with hover transition to Crimson
Fire (#A10000)

* Quick links to core pages (e.g., Solutions, Results) in uppercase Montserrat, styled
in Clean White (#ebebeb)

* Contact CTA button in Defiant Burgundy (#db3838) with text 'Join the Rebellion'

» Minimal brand tagline (e.g., '‘Break Rules. Build Empires.") in gold metallic Outlaw
Orange (#CCA557)



EMAIL

SUBJECT LINE FORMULAS

* Problem + Unexpected Twist: 'Your SEO Sucks—Here's the Fix You Didn’t See
Coming’

* Direct Challenge + Specificity: 'Stop Wasting $5K on Ads—Double ROI This Week'

* Witty Provocation + Urgency: 'Think You Know Marketing? Prove It Before
Midnight'

* Bold Claim + Intrigue: "We Cracked a 300% Conversion Boost—Want In?’

* Iconoclastic Humor + Value: 'Ditch the Guru Garbage—Real Growth Starts Here'

Preview Text: Keep it sharp, witty, and specific. Tease the core problem or payoff
without giving away the punchline. Example: 'Your funnel’s leaking cash. Let's plug it
with Al." Avoid generic hype—assume the reader’s smart but skeptical.

Greeting Style: Casual but confident, often first-name basis to build rapport. Example:
‘Hey [Name],". If unknown, use a direct hook like ‘Hey Trailblazer,' to nod to their
entrepreneurial spirit without pandering.

Body Structure: Start with a razor-sharp opener that calls out a specific pain point or
mistake (e.g., 'You've been sold the same recycled SEO playbook since 2015. It's
costing you $10K a month."). Follow with a quick, data-backed reality check or example
(e.g., 'One client ignored the 'experts,’ used our Al tool, and saw a 187% lead spike in
14 days."). Transition to the solution—position it as a rebellion against broken norms
(e.g., 'Our system doesn'’t play by their rules. It's built to dominate with precision.’). End
with a single, undeniable benefit tied to a clear next step. Keep paragraphs short,
punchy, and scannable. Humor is a weapon—use it to jab at industry nonsense, not
the reader.

CTA Style: Bold, direct, and framed as a no-brainer decision. Avoid desperation or
over-the-top urgency. Example: 'Claim your 30-day calendar filler now—before your
competitors do."' Use action verbs and imply exclusivity or a strategic edge. Design-
wise, use a button or standout text in Crimson Fire (#A10000) with clean, minimal
styling.

Sign-off Options: Stay Unstoppable, [Your Name] | Dominate Today, [Your Name] |
Break the Mold, [Your Name]

Frequency: Weekly cadence for nurture sequences (e.g., every Tuesday at 9 AM) to
maintain presence without annoyance. For campaigns or launches, increase to 2-3 per



week with clear value in each touchpoint. Always monitor open rates and adjust—don’t
spam just to hit a quota.



SOCIAL MEDIA

Market Domination Solutions leverages social media as a battlefield to challenge

outdated marketing norms and empower entrepreneurs with sharp, actionable

insights. Our approach is rooted in the Outlaw and Hero archetypes—disruptive, bold,

and relentlessly focused on delivering value. We cut through the noise with witty,

iconoclastic content that speaks directly to savvy business owners who've been burned

by bad advice. Every post, story, or thread is a calculated strike against mediocrity,

backed by Al-driven strategies and real-world examples.

CONTENT PILLARS

Industry Disruption 25%

Challenge outdated marketing practices and
expose industry fluff with sharp critiques and
real examples (e.g., dismantling a hyped-up
ad trend with data). Position as the Outlaw
who rewrites the rules.

Entrepreneur Empowerment 20%
Inspire and equip solopreneurs with battle
plans for scaling and authority. Content
includes mindset shifts, quick hacks, and
motivational stories reflecting the Hero
archetype.

Community & Conversation 10%
Foster engagement through polls, debates,
and user-generated content. Highlight client
wins, ask for opinions on marketing trends,
and build a tribe of like-minded rebels.

PLATFORM GUIDELINES

Al-Powered Wins 30%

Showcase how Al tools and strategies deliver
measurable results for small businesses. Share
specific case studies, before/after stats, and
actionable tips tied to our USP of
outperforming agencies.

Tech Tutorials & Tools 15%

Provide deep dives into using our Al
marketing tech and other tools. Think step-
by-step guides, video walkthroughs, and

troubleshooting for real-world application.

LinkedIn: Professional yet rebellious. Use sharp wit to critique outdated marketing

tactics (e.g., 'Still buying LinkedIn ads without a data-backed funnel? Congrats, you just

funded someone’s yacht.") while offering specific, actionable alternatives. Assume the

audience is intelligent but frustrated with generic advice. Balance humor with depth—

think thought leadership with an edge.

Content types: Long-form posts, Polls, Infographics, Video snippets

Tips: Post 3-5 times per week during business hours (9 AM-5 PM). Lead with long-form posts

dissecting industry trends or case studies (e.g., how a client scaled 200% with Al-driven ads). Use polls



to spark debate on controversial marketing topics. Repurpose key insights into infographics for quick
consumption.

Twitter/X: Bite-sized rebellion. Be direct and sarcastic without losing substance (e.g.,
'SEO experts promising #1 rankings in 30 days? Sure, and |'ve got a bridge to sell you.
Here's what actually works..."). Threads should unpack a specific marketing fail or win

with data or anecdotes. Keep it conversational but authoritative.

Content types: Quick takes, Threads, Memes, Polls

Tips: Post daily, 5-7 times, with a mix of standalone hot takes and 3-5 tweet threads. Time posts for
peak engagement (7-9 AM, 12-2 PM, 5-7 PM). Use memes sparingly to roast industry fluff, but always

tie back to a real insight or CTA. Engage in trending marketing convos with a unique angle.

Instagram: Visually bold, verbally cheeky. Captions should call out marketing myths
with a smirk (e.g., 'Thought carousels were dead? Watch us swipe right on 300%
engagement with this Al hack.") while maintaining a sleek, modern aesthetic. Stories

can be raw and direct—think quick polls or ‘BS or Brilliance’ games on industry trends.
Content types: Reels, Carousels, Stories, Static posts

Tips: Post 4-6 times per week. Reels (1-2 weekly) should showcase quick Al marketing tips or client
wins with trending audio. Carousels break down complex strategies into digestible slides. Use Stories
daily for behind-the-scenes tech demos or polls. Stick to the glossy, gold-metallic vibe with Crimson

Fire and Outlaw Orange accents.

YouTube: Deeply analytical yet unapologetically outspoken. Tear apart marketing
dogma with humor and hard data (e.g., 'Why 90% of agencies are ripping you off—and
how Al can save your budget. Let's break down the numbers."). Position yourself as the
guide who's been there, done that, and won. Keep it engaging with a no-nonsense
delivery.

Content types: Tutorials, Case studies, Industry rants, Live Q8As

Tips: Upload 1-2 videos weekly, 5-10 minutes long, optimized for search with specific titles (e.g., ‘Al
Marketing for Small Business: 3 Hacks to 10x Leads'). Use custom thumbnails with Montserrat font and
Rebel Black/Defiant Burgundy color pops. Host monthly live Q&8As to build community and address

real pain points.

Hashtag Strategy: Use a mix of branded, niche, and trending hashtags to amplify
reach while maintaining relevance. Branded hashtags like #MarketDomination and
#AlIProfitEngineer should appear in every post. Niche hashtags (e.g.,
#DigitalMarketingTech, #AIMarketingTools) target specific audiences. Rotate 2-3
trending or campaign-specific hashtags per post based on platform trends. Avoid
overstuffing—3-5 hashtags per post on Twitter/X and LinkedIn, 8-10 on Instagram, and
2-3 in YouTube descriptions.

Engagement Style: Engage like a trusted ally who's not afraid to throw punches at
bad ideas. Respond to comments with wit and specificity—don’t just say 'thanks," but
add value (e.g., 'Glad you liked the tip, John. Here's a bonus: layer that Al ad script with



a retargeting pixel for 20% higher ROL."). Call out trolls or bad takes with humor, not
hostility. DMs should feel personal, offering tailored advice or directing to resources.
Actively join conversations in relevant groups or threads to position as an authority.



SALES PAGES

HEADLINE FORMULAS

* Why Your Marketing Sucks (And How to Fix It in 30 Days with Al)

* Stop Wasting Money on Agencies—Dominate Your Market with Al Now
* The Al Secret That's Making Your Competitors Look Like Amateurs

* Think You've Tried Everything? This Al System Will Prove You Wrong

* Your Marketing Is Broken. Here's the Al-Powered Blueprint to Crush It

Story Framework: Start with a sharp, no-BS hook that calls out a specific failure in the
reader’s current marketing strategy—something hyper-specific, like falling for
overhyped SEO trends or trusting agencies that deliver generic reports. Paint a vivid
picture of the frustration (e.g., spending $5K on ads for 3 leads). Transition to the 'aha’
moment: introduce Market Domination Solutions as the iconoclastic, Al-driven rebel
that cuts through the noise with real, data-backed results. Highlight a mini-case study
(e.g., a solopreneur who went from 0 to 50 booked calls in 30 days). End with a vision
of their future dominance—calendar full, competitors irrelevant—achieved through our
battle-tested system.

Proof Elements: Case Studies: Specific before-and-after results (e.g., revenue jumps,
lead increases) from relatable small businesses or solopreneurs, Client Quotes: Short,
punchy testimonials focusing on measurable outcomes, not vague praise, Data
Snapshots: Visuals or stats showing Al-driven performance (e.g., 300% ROl increase in
2 weeks), Comparison Charts: Side-by-side breakdowns of our system vs. traditional
agencies (cost, speed, results), Founder Credibility: Highlight decades of software and
marketing expertise behind the Al tech

Urgency Approach: Frame the market as a battlefield—every day without our Al
system is a day your competitors gain ground. Use sharp, witty reminders like, 'Your
rival’s probably signing up right now. Don't let them steal your lunch.’ Tie urgency to
limited slots or a fast-closing bonus (e.g., first 10 get a custom audit), but keep it
grounded, not gimmicky. Emphasize the speed of results (30-day transformation) to
make waiting feel like a tactical error.

Price Presentation: Position pricing as a no-brainer rebellion against overpriced
agencies. Use a direct comparison: ‘Agencies charge $10K for half the results. Our Al
system delivers 3x the impact for [price].' Break it down to a daily cost (e.g., ‘Less than
your morning coffee') to make it digestible. Frame it as an investment with hard ROI
projections (e.g., 'Spend X, gain Y in booked calls’). Keep the tone confident, not

r al



daesperate T1O0r tne sale.

Guarantee Style: Bold and unapologetic, dubbed 'The Domination Pledge.' State it as,
'If you don't see [specific result, like 20% lead growth] in 30 days, we refund every cent
—no questions, no fine print.' Add a witty jab like, ‘We're not here to waste your time
with excuses. Results, or we're out.' Keep it short, ironclad, and reflective of our outlaw-
hero vibe—trust us to fight for your win or step aside.

CTA PROGRESSION

Stage CTA Text Placement

Top of Page (Hook) Claim Your Al Battle Plan Below headline, after initial pain
Now point callout

Mid-Page (Post- Start Dominating Your After case study or proof section

Story) Market Today

Pricing Section Secure Your Spot Before It's  Directly below pricing breakdown
Gone

Bottom of Page (Final  Join the Rebellion— End of page, after guarantee and

Push) Transform Now urgency



REFERENCE




BRAND CONSISTENCY CHECKLIST

VISUAL IDENTITY

1 Color Palette Adherence — Use only the approved color palette (Crimson Fire #A10000,
Rebel Black #0a0a0a, Outlaw Orange #CCA557, Dark Courage #8B0108, Defiant Burgundy
#db3838) for all design elements. Ensure primary and secondary colors dominate, with
accents used sparingly for emphasis.

| Typography Consistency — Stick to Montserrat for headings and Source Sans Pro for body
text across all materials. Avoid substituting fonts, and maintain consistent hierarchy (e.g.,
headings in Montserrat Bold, body in Source Sans Pro Regular).

| Logo Usage — Ensure the Market Domination Solutions logo is used in its original
proportions, without distortion or added effects. Maintain clear space around the logo
equivalent to the height of the 'M" in the logo.

| Texture and Style — Incorporate glossy, modern, and gold metallic textures in visuals where
applicable (e.g., web banners, business cards). Avoid matte or rustic finishes that clash with
the brand’s tech-minimal aesthetic.

BRAND VOICE

[1 Tone Alignment — Maintain an iconoclastic, witty, and direct tone in all communications.
Speak to informed readers who've made missteps due to bad advice, using sharp humor
without losing depth (e.g., ‘You paid for that SEO snake oil? Let's fix the mess with real data.’).

| Avoid Cliches — Steer clear of overused marketing phrases like ‘game-changer’ or ‘think
outside the box." Instead, use specific, original language that reflects deep industry insight.

| Sarcasm with Substance — Incorporate sarcasm for impact, but ensure it's backed by
actionable insight (e.g., ‘Sure, keep chasing vanity metrics—meanwhile, we'll optimize your
funnel with Al that actually converts.’). Never punch down or alienate.

Assume Intelligence — Write for an audience that understands digital marketing basics.
Avoid over-explaining common terms; dive into nuanced strategies or call out specific
industry failures with real examples.

CONTENT GUIDELINES

' Mission-Driven Messaging — Anchor content in the mission of revolutionizing digital
marketing for small businesses with Al-powered tools. Highlight ease, efficiency, and
personalized strategies in every piece.

| USP Focus — Emphasize the unique selling proposition: an Al-powered marketing system
that outperforms agencies at a fraction of the cost. Include specific outcomes like “filling
calendars in 30 days' in campaigns.

Specificity Over Vagueness — Avoid generic claims like ‘boost your traffic.' Provide concrete

examples or data points (e.g., ‘Our Al rewrote 300 product descriptions, lifting conversions by
27% in two weeks.").
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L UuTiaw-rero palance — bIENd Ne Uutiaw s repelious eage (cnanenging iNaustry Norms)
with the Hero's empowering resolve (delivering solutions) in storytelling. Critique bad
practices while offering clear, actionable fixes.

[J Humor with Purpose — Use humor to engage, but ensure it supports the message (e.g.,
mock outdated tactics while introducing smarter Al alternatives). Avoid forced jokes or
irrelevant quips.

DIGITAL PRESENCE

| Website Designh Consistency — Ensure the website reflects the tech-minimal style with
glossy, modern elements and the approved color palette. Use consistent typography and
maintain fast-loading, user-friendly navigation.

[] Social Media Visuals — Apply branded templates for social media posts using primary
colors (Crimson Fire, Rebel Black) and accents. Include the logo or watermark on visuals,
ensuring consistent sizing and placement.

[ Email Branding — Use branded email templates with the approved fonts, colors, and logo
placement. Include a signature line with the tagline or USP for every team member's
correspondence.

[ Digital Ad Alignment — Ensure all digital ads (PPC, social, display) reflect the brand's visual
and voice guidelines. Highlight the USP and use direct, witty copy that assumes audience
intelligence.

[] Platform Voice Consistency — Maintain the iconoclastic, witty tone across all platforms
(LinkedIn, Twitter, etc.), tailoring depth to platform norms but never diluting the brand's
sharp perspective.

PRINT MATERIALS

[] Business Card Standards — Design business cards with the primary color (Crimson Fire) as
the base, accented by Outlaw Orange or Rebel Black. Use Montserrat for names/titles and
Source Sans Pro for contact details.

[] Brochure and Flyer Consistency — Ensure brochures and flyers use the brand color palette
and typography. Highlight the USP prominently and maintain a glossy, modern finish in print
quality.

[] Event Materials — For banners, posters, or trade show materials, incorporate gold metallic
textures where possible. Stick to the color palette and ensure logo visibility from a distance.

[ Packaging Design — If applicable, design packaging with the tech-minimal aesthetic, using
Rebel Black or Clean White as a base with Crimson Fire accents. Ensure branding is subtle but
recognizable.



